Diabetes Connection Usage Fact Sheet 
For the period:

September 21, 2009 – February 11, 2010
	Average number of users per month
	Average number of users per day
	Average number of pages view per visit
	Average amount of time spent on site
	Percentage of first time visitors

	
760

	25
	4.16
	2.54 minutes
	81.99%



	Time of day receiving most traffic
	How people are finding the site
	Top content accessed
	Top landing pages
	Top keywords searched

	1.) 3 pm

2.) 1-2 pm

3.) 10-11 am
	1.) Internet search
· Google

2. ) Referring Sites

1. DOH

2. Twitter

3. Access WA

3.) Direct Traffic

	1.) Home Page
2.) News/H1N1 Flu Information

3.) Resources for the General Public

4.) Resources for Health Professionals

5.)Leadership Team

6.)Events

7.) Events for Health Professionals

8.)Regional Coalitions

9.) About

10.) Partners


	1.) Home Page
2.) Diabetes & H1N1
3.) Resources for the General Public
· Financial Assistance

4.) Resources for Health Professionals
· Patient Education Materials

· Best Practices

· Clinical Practice Guidelines

5.)Events
· Seattle Diabetes Expo

· YMCA Plan Forward

· 2009 Tour de Cure
· Diabetes Triathlon Clinic
	1.) H1N1 & Diabetes
2.) WA Diabetes Association

3.) Diabetes Connection

4.) WA State Diabetes Connection

5.) Diabetes Pierce County 

6.)WA State Diabetes Network

7.) WA State Diabetes Association

8.)ADA - Washington State

9.)Diabetes Washington State

10.)State Diabetes Guidelines




This is what we do know:
1.) The majority of visitors are from Washington State, although the site receives visits from all over the world.

2.) Although the number of visitors per month has been fluid, we have seen a steady increase in the following since we began tracking:

a. The amount of time spent on site;

b. The average number of pages viewed per visit;

c. The number of returning visitors, which demonstrates loyalty. This however is reflected in a decrease in the percentage new visitors so could be interpreted as a negative;
d. The bounce rate has decreased; which means people are not just popping back off the site.
3.) All regional coalition pages are being accessed, with very low bounce rate.

4.) The Membership List of the Leadership Team page is very popular!

5.) The most accessed research articles are the two articles regarding the association between the Mediterranean Diet and diabetes and depression.

